THE ULTIMATE RESEARCH GUIDE. Keep this close to your heart, refer to it often, 
and use it long after this class is over.

Key Research Questions to keep in mind at all stages of research:


• What do I know about this issue?


• What don’t I know about it?


• What does this issue effect?


• Why is this issue important?

Step 1: Turn to quality sources. NOTE: If you use one of the sources listed below, you do NOT have to fill out a CARS sheet.
EXCELLENT Newspapers: 

· New York Times

· Washington Post

· The Wall Street Journal

· The Boston Globe

· The Christian Science Monitor

· The Los Angeles Times

· The Philadelphia Inquirer

· The Miami Herald

· The Chicago Tribune

· The Sacramento Bee

· The Guardian

EXCELLENT MAGAZINES/PERIODICALS:

•  The Atlantic Monthly

• Bulletin of the Atomic Scientists

• Columbia Journalism Review

• The Ecologist

• The Economist

• Extra!

• Foreign Affairs

• Foreign Policy

• Harper’s

• In These Times

• Mother Jones

• The Nation

• National Review

• The New Republic

• Newsweek

• The New Yorker

• Scientific American

• Slate

• Time

• U.S. News and World Report

• The Week

• The Weekly Standard

ANYTHING PRODUCED BY A GOVERNMENT AGENCY: (CDC, USDA, USDHHS, etc.)
EXCELLENT ONLINE RESEARCH SERVICES:

• EBSCO, INFOTRAC, and PROQUEST

These services provide general reference information on people, places, and subjects, particularly social studies and language arts. INFOTRAC also offers a “Junior Edition,” which is a periodical database designed for secondary students. It includes a listing of full-text articles from magazines and newspapers, as well as encyclopedia information, dictionary definitions, and maps. This search service concentrates on current events, popular culture, health, history, sports, arts, and sciences. There is also INFORME, a Spanish-language version of INFOTRAC.

• National Newspaper Index and INFOTRAC Full Text Newspaper Collection

These services provide full text articles from daily newspapers. The national Newspaper Index keeps a record of all the news from five major national newspapers: The Los Angeles Times, The New York Times, The Washington Post, The Christian Science Monitor, and the Wall Street Journal. INFOTRAC lists fifty-six national and international newspapers, including those listed from the National Newspaper Index.

• Opposing Viewpoints Resource Center

This site lists articles that argue the pros and cons of dozens of current events and debate topics. Topics include censorship, education, endangered species, environmental policy, health care reform, media violence, terrorism, trade, and welfare.

• NC WiseOwl, Public Library Databases, SIRS

These are research services offered to students at Ardrey Kell FREE of charge! Take advantage of them, because they generally yield excellent sources. 

* NOTE: Do NOT use Wikipedia, Answers.com, blogs, or similar sites as sources. 
Step 2: Search the Internet strategically. 
>Evaluate what TYPE of site you’re looking at, based on its suffix. Black boxes indicate that it’s usually reliable, grey boxes indicate that it could be reliable. White indicates that it could be reliable, but it’s unlikely.

	.com

	A commercial Web site

	.edu
	The Web site of a school, often a university or college

	.k12
	A school site

	.org
	Usually (but not necessarily) the site of a nonprofit organization

	.gov
	A government Website

	.net
	A personal page or commercial page

	.(state).us
	A site used by state or local governments

	~(name)
	A personal page

	/members
	A personal page

	.uk
	A site from the United Kingdom


>Use major search engines strategically. 
• Take a few minutes to think about what you want to get out of the search before you start.

• Search by key words, not arguments, phrases, or questions. How search engines work is they send a “spider” or “crawler” through documents, searching for the words you typed into the search box. Therefore, if you type in “article about welfare,” the spider will give preference to pages that SAY “article” and “about” in the text – not what you’re looking for!

• To research efficiently, use Boolean operators – AND, NOT, OR, EXCEPT or other words and symbols – to limit your search. Each search engine will explain which terms and symbols to use on its site. 

• If you want to search for a specific phrase, put it in “quotes”. For example, if you were looking for evidence that wearing school uniforms is beneficial, you might search for the phrase “benefits of school uniforms” rather than typing in the individual words, which search engines read as keywords. This strategy works best for search engines like Google, which index the contents of webpages as well as their titles.

• Results near the top off the hits-page are generally the ones with the most accuracy to your search, and after that, the ones with the most links and credibility (be careful relying too much on this).

• Use the bookmark function of your Web browser to mark sites to which you might return. Alternatively, you can copy and paste links into a Word document or email. This will make your search more efficient. If you are sharing a computer, do not forget to erase your bookmarks when you are finished.

• Searching with different search engines can yield different results, since they rely on different mathematical formulas and different types of crawlers (see below).

Major Search Engines: NOTE: These are NOT sources!!!

• www.bing.com
• www.google.com
• www.altavista.com
• www.excite.com
• www.go.com
• www.yahoo.com
• www.hotbot.com
• www.infoseek.com
• www.lycos.com
• www.profusion.com
• www.webcrawler.com
Step 4: Evaluate the credibility and reliability of sources. 

If you are not using a source described in Step 2, you MUST fill out a CARS sheet that will be turned into me along with your rough draft.

· Look at the “About” or “About us” links on the top, side, or occasionally bottom of websites. If you cannot find a section that tells about the organization, that could be a sign that the organization is not legit.

· Look at the author’s bio. If there is no bio, google the author’s name in quotes to find out whether s/he is a legitimate expert or reporter.

· Look at experts’ bios. There are many bad “doctors” out there. Make sure you’re only listening to the folks who are legit.

· Look at what other sources have to say about your source.

· Verify that other credible sources can back up the information that your source provides.

Step 5: Cite your sources correctly.

This looks different for oral arguments than for written arguments.

• If it’s an article…

“A _(year the article was published)_ article in _(Publication name)_ describes…”


• If it’s a study…

“A_(year the study was conducted)_ study conducted by (The group who conducted the study)_  found that…”


• If it’s a quote of an expert…

“As _(Name of expert)_,   (Quick description of what makes that person an export. Could be as simple as their title, if that proves why s/he’s an expert.)  argues/describes/points out…”

• Do NOT include website URL’s. Instead, look for the name of the group that produces that website. To find that information, look at the “About” or “About us” section on the website.

So, for example, say “A 2004 poll conducted by the New York Times found that…” Instead of… “NYTimes.com says that…”

• Do not cite sources or other groups as acronyms the first time you cite them. If you plan on citing that group multiple times, say the FULL NAME, then say “or (acronym)”. You can subsequently refer to them by their acronym name.



Bad Ex: “The CDC reported that…”



Good Ex: “The Centers for Disease Control – or CDC – reported that”

• Always have more detailed citation on hand in case your opponent challenges or asks you more detailed questions about your source.

re • search: re (to do again) + search = to search again. Do NOT stop asking questions or searching for better sources once you think you’ve found a few good answers. Keep at it!








